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Abstract: The purpose of this study is to investigate the effect of
entrepreneurship education and social media use on students'
entrepreneurial interest using the Theory of Planned Behaviour and
Social Media Use Theory approaches. The method used in this study is
Structural Equation Modelling (SEM) and Partial Least Square (PLS)
analysis involving 100 student respondents from Malang City, Indonesia,
through an online questionnaire. The results of this study indicate a
positive and significant relationship between entrepreneurship education,
social media, and students' entrepreneurial intention. Thus, based on the
principles of the Theory of Planned Behaviour and Social Media Use
Theory, it can be concluded that entrepreneurship education provides
understanding, skills, and support to consider self-employment as a
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career, while social media provides access to information, social
interaction, motivation, role model influence, and norms that support
entrepreneurship, creating an ecosystem that supports students'
entrepreneurial intentions.

Introduction

In this period of globalization marked by the rapid development of information
technology, the role of entrepreneurship has become more prominent and significant in a
country's economic development process (Gadzali et al., 2023). Entrepreneurship is not only
related to creating new job opportunities but also has a crucial role in increasing a country's
competitiveness in an increasingly complex and competitive global market stage (Kritikos,
2014). Students, as one of the segments of society that plays an important role in social and
economic transformation, have great potential to provide a strong impetus to the growth and
development of entrepreneurship (Dhaliwal, 2016). They are a young generation brimming
with innovation, fresh creative ideas, and high energy levels, thus capable of becoming the
main pillar in driving the wheels of entrepreneurship for the country's progress.

On the other hand, it cannot be denied that in the landscape of daily life, especially
among university students who are a highly digitally active demographic group, social media
has become an inseparable entity that is closely integrated with their daily lives. Social media
is not just a communication tool, but also a vast and diverse medium for sharing information,
ideas, experiences, and interacting in various social contexts (Kapoor et al., 2018). In a more
specific context related to entrepreneurship, it is indisputable that social media carries great
potential as a highly effective platform to promote businesses, establish interactive
relationships with customers, and build a strong brand image and awareness. This means that
students' utilization of social media in the context of entrepreneurship not only shows great
potential but also plays a very important role in shaping their intention to embark on an
entrepreneurial journey full of challenges and opportunities in the future.

However, when considering the steps to success as a strong entrepreneur, students need
to realize that they also need in-depth and comprehensive entrepreneurship education.
Entrepreneurship education is not just about providing students with knowledge, but also




training them with the diverse skills required to design, set up, and manage their businesses
well (Block et al., 2023). Thus, highlighting how this entrepreneurship education is understood
and applied by students becomes a very relevant aspect. This is also inseparable from the
important role of social media as a tool that can influence their understanding and intentions
related to self-employment. Therefore, formulating an understanding of how the interaction
between adequate entrepreneurship education and judicious use of social media can synergize
to shape students' intentions to embark on a successful entrepreneurial journey is a profound
and vital matter to be explored further (Boldureanu et al., 2020).

Prior studies have presented conflicting results concerning the influence of
entrepreneurship education and social media utilization on students' inclination toward
entrepreneurship. Several studies have reported beneficial outcomes, whilst others have
documented adverse consequences. In a research conducted by Raza & Ramzan (2018) in
Pakistan, it was discovered that the provision of entrepreneurship education yields a
noteworthy and favorable influence on the entrepreneurial inclinations of pupils. The findings
indicated a positive correlation between participation in entrepreneurship education programs
and an increased inclination towards pursuing entrepreneurial endeavors, as opposed to
individuals who did not obtain comparable educational opportunities. In addition, Lifidn &
Fayolle (2015) did comparative research to examine the effects of entrepreneurship education
on entrepreneurial interest and mentality in two distinct groups of students: engineering and
business. The results of this study validate that the implementation of entrepreneurship
education yielded a favorable and advantageous influence on students' predisposition towards
entrepreneurship and their adoption of an entrepreneurial mindset, including both groups of
participants. Nevertheless, it is important to consider that the impact of entrepreneurial
education can differ based on contextual and methodological aspects inherent in
entrepreneurship education courses, as highlighted by van der (van der Zwan et al., 2010).
Divergent outcomes were observed in a study conducted by Kantis et al. (2004) in Argentina,
indicating that entrepreneurship education may provide fewer favorable effects on students'
entrepreneurial inclinations. The behavior identified in the study may be theoretically
explained by factors such as heightened risk perception and perception of less appealing
business prospects.

It is not only entrepreneurship education that can have a positive or negative impact on
students' entrepreneurial intentions. Social media factors also found mixed results when
examined for their contribution to increasing students' entrepreneurial intentions. Kumara
(2020) stated that social media significantly has a positive effect on entrepreneurship. Social
media allows students to easily access information, resources, and guidance on
entrepreneurship, such as articles, video tutorials, and specialized discussion groups. Social
media can be a powerful tool to support students' entrepreneurial intentions by providing access
to information, networks, and resources needed to start and grow their businesses. Meanwhile,
research conducted Dalimunthe & Nawawi (2022) states that the use of social media has a very
low level of influence on entrepreneurial interest. The results of the research Hariyani &
Wibowo (2020) also state that the variable of social media utilization partially does not have a
significant effect on entrepreneurial interest. This is because social media often distracts
students from their entrepreneurial goals. They can get caught up in excessive use of social
media, spending hours on less productive activities.

When referring to the previous studies mentioned, there are inconsistencies in the
findings that have been revealed. This indicates that there is still room available to re-explore
different subjects and samples, which would result in more innovative research in the current
context. Furthermore, if we focus our attention on the local situation relevant to this study,
namely Malang City, East Java, we can find more interesting arguments related to social media
utilization as well as entrepreneurship education that have implications for students' intention
to engage in entrepreneurship. This is mainly due to the rapid development in the field of
entrepreneurship education and the high level of digital literacy among university students in




Malang City, which can serve as a relevant research focus. It is noteworthy that numerous
colleges and educational institutions in Malang City presently offer a diverse range of
entrepreneurial education programs, encompassing undergraduate, diploma, postgraduate, and
digital platform-based entrepreneurship training programs. The objective of these programs is
to provide students with the essential knowledge, abilities, and attitudes required to thrive as
entrepreneurs. In addition to its other attributes, Malang City is equipped with business
incubators and entrepreneurship centers that offer resources and assistance to students aspiring
to cultivate their entrepreneurial concepts. This form of assistance encompasses mentorship,
guidance, and the provision of access to business networks and additional resources.

Furthermore, within the specific context of student literacy in Malang City, numerous
universities provide academic programs that emphasize technology-related fields, like digital
business, digital marketing, and technopreneurship, among others. These programs provide
students the chance to enhance their entrepreneurial skills and put them into practice across
many industrial domains. In addition to this, Malang City also hosts many events and contests
that specifically emphasize digital creativity, hence providing opportunities for student
participation. These competitions encompass a diverse array of disciplines, such as graphic
design, photography, e-commerce, m-commerce, and similar areas. These competitions give
pupils the chance to cultivate their entrepreneurial aptitudes and attain acknowledgment for
their accomplishments.

It is important to acknowledge that within the realm of entrepreneurial education and
student literacy levels in Malang City, there are notable disparities stemming from changes in
educational institutions, the adopted curriculum, and specific regional factors. Furthermore, the
advancement of entrepreneurship education and the level of digital literacy among students in
Malang City may encounter obstacles arising from diverse barriers. These barriers encompass
limitations in resources, insufficient industry affiliations, and disparities in the pedagogical
methods employed. Hence, it is imperative to pursue additional research and consult local
sources, such as scholarly literature and other pertinent references, to acquire a more
comprehensive comprehension and intricate insights into the actuality of entrepreneurship
education and social media utilization among university students in Malang City. Given the
pressing nature of this matter, it is imperative to underscore the scarcity of academic research
dedicated to student entrepreneurship in Malang City.

The Theory of Planned Behaviour (TPB) is a prominent framework employed in the
analysis of entrepreneurship education. The aforementioned theory refers to a psychological
framework that was formulated by Icek Ajzen in the year 1985. The Theory of Planned
behavior (TPB) is employed as a framework for comprehending and elucidating individual
conduct across diverse circumstances, encompassing the realm of entrepreneurship education
(Ajzen, 1991). Within the realm of entrepreneurship education, the Theory of Planned
Behaviour (TPB) can be employed as a framework for examining the impact of certain
elements on students' intents and behavior about entrepreneurship. According to Ajzen (1991),
the theoretical framework delineates three primary elements that exert control over both
intention and behavior:

1. Attitude: This encompasses an individual's subjective assessment of entrepreneurship,
which can be either favorable or unfavorable. In the realm of entrepreneurship
education, it has been shown that students who possess a favorable disposition towards
entrepreneurship are more inclined to exhibit a heightened intention to actively
participate in entrepreneurial endeavors.

2. Subjective Norms: This refers to the subjective understanding that an individual has of
how society, their family, and their peers feel about the idea of entrepreneurship. The
presence of perceived support for entrepreneurship among individuals in a student's
social environment is positively associated with their inclination to actively participate
in entrepreneurial activities.




3. Perceived Behavioural Control: This pertains to an individual's subjective assessment
of the degree to which they possess agency or capability to engage in entrepreneurial
activities. In the realm of entreprencurship education, pupils who possess a perceived
adequacy of information, abilities, and resources for engaging in entrepreneurial
endeavors are more likely to exhibit elevated levels of entrepreneurial ambitions.

This study will employ the Theory of Planned Behaviour (TPB) to examine the factors
that impact students' inclination to participate in entrepreneurial endeavors within the context
of entrepreneurship education. Through a comprehensive grasp of these elements, educational
institutions and governmental bodies can devise more efficacious initiatives aimed at fostering
and bolstering students' entrepreneurial aptitudes and inclinations.

Furthermore, the Social Media Use Theory is a pertinent paradigm for analyzing the
utilization of social media in the realm of business (Valkenburg et al., 2016). This theoretical
framework offers an analytical perspective on how individuals employ social media platforms
and explores the various implications of such usage across multiple facets of their lives. The
attribution of the beginnings of this idea is not ascribed to any one individual, in contrast to
certain other theories. The evolution of social media is closely connected to the advancements
in research efforts in this field. Within the domain of Social Media and Student Entrepreneurial
Intention, the utilization of Social Media Use Theory can provide light on how students' active
involvement with social media platforms can influence their propensity for entrepreneurship
(Barrera-Verdugo & Villarroel-Villarroel, 2022). In the given setting, several fundamental
elements of this theory can be identified:

1. Use of Information: Social media platforms provide students with the means to access
information about entrepreneurial possibilities, resources, and instances of successful
entrepreneurship. Social media platforms have the potential to serve as a valuable and
pertinent information resource for individuals who possess an interest in commencing
a business venture.

2. Social Interaction: The utilization of social media platforms enables students to
establish connections with individuals who share comparable interests in the field of
entrepreneurship. Individuals have the opportunity to engage in virtual communities,
where they can actively engage in discussions and collaborations with like-minded
individuals who can offer valuable support and serve as sources of inspiration.

3. Motivation and Support: The exposure to the entrepreneurial successes and success
stories of others on social media platforms has the potential to significantly enhance
students' inclination towards engaging in entrepreneurial activities. Furthermore,
individuals have the opportunity to obtain both emotional and practical assistance from
their peers or social connections through various social media platforms.

4. Influences and Role Models: Students often perceive celebrities or businesses whom
they follow on social media as role models or sources of inspiration. Individuals may
draw inspiration from these success stories and endeavor to follow similar pathways in
the field of business.

5. Normative Influence: The influence of students' perceptions on the degree to which
entrepreneurship is seen as a social norm among their peers on social media platforms
can potentially impact their goals. The presence of numerous individuals engaged in
entrepreneurship within one's social media sphere may catalyze students' inclination to
engage in entrepreneurial activities.

The concept of Social Media Use Theory does not have a singular originator, as it has
emerged in tandem with technological advancements and scholarly investigations within the
realm of social media. Nonetheless, this theoretical framework can be applied across other
research endeavors to provide insight into the impact of social media on diverse individual
behaviors and attitudes, such as the entrepreneurial inclinations of students.

The inclusion of entrepreneurship education inside higher education institutions serves
a significant purpose beyond being a mere supplementary subject. It has a significant role in




shaping the students' worldviews and goals about the field of business, which is an extremely
important function (Zen, Kusumastuti, et al., 2023). Students will have the opportunity to gain
the information, abilities, and attitudes essential to achieve success in the field of
entrepreneurship by participating in the educational program that is being offered. The
accumulation of new information and capabilities is one of the most obvious factors that play
arole in the occurrence of this phenomenon. Classes on entrepreneurship cover a wide variety
of topics, some of which are firm planning, market analysis, and financial management
(Hermansyah, 2023; Salamah, 2023; Sukenti, 2023). However, these subjects are not the only
ones covered in these classes. The goal of these classes is to provide students with a
comprehensive understanding of the aforementioned topics. Students are provided with a broad
foundation from which they can design plans and efficiently manage their entrepreneurial
endeavors by reading the material that has been provided to them. As a result, individuals
undergo an increased level of self-confidence, which in turn empowers them to initiate
entrepreneurial pursuits. Entrepreneurship education, apart from its various advantages, also
has a motivational influence (Alif Fianto et al., 2020). This curriculum provides pupils the
chance to acquire exposure to the triumphs of entrepreneurs and experienced educators in the
field of business. Individuals are presented with narratives that chronicle the ascent of
successful entrepreneurs who commenced their journeys with restricted means and ultimately
accomplished noteworthy feats. This has the potential to significantly enhance student
motivation and foster a resolute inclination toward pursuing entrepreneurial endeavors.

Furthermore, the inclusion of practical experience is a crucial component within the
realm of entrepreneurship education. Students frequently have the chance to engage in the
development of small company ventures or partake in practicum experiences. This provides
individuals with direct exposure to addressing practical obstacles, hence enhancing their
inclination toward entrepreneurship. Entrepreneurship education further provides opportunities
for useful networking (Hassan et al., 2022). Students have the opportunity to engage in
interactions with established entrepreneurs, mentors, and peers who possess similar interests.
This network can offer essential emotional and practical assistance throughout the process of
embarking on an entrepreneurial endeavor. Entrepreneurship education ultimately facilitates
the cultivation of a favorable disposition among students towards embracing risk (Ratten &
Usmanij, 2021). The individuals possess an awareness that risk is an inherent component of
the corporate realm and acquire the knowledge and skills necessary to effectively mitigate and
control it. This phenomenon mitigates the apprehension associated with risk and fosters the
inclination toward entrepreneurial pursuits. In general, the provision of entrepreneurship
education serves as a potent mechanism for augmenting pupils' proclivity for engaging in
entrepreneurial activities (Hynes & Richardson, 2007). Throughout their foray into the realm
of commerce, the acquisition of knowledge, skills, motivation, practical experience, networks,
and attitudes via educational pursuits can significantly contribute to the fulfillment of their
aspiration to attain success as an entrepreneur.

The advent of social media platforms has significantly transformed how individuals
engage, disseminate information, and connect (Shahbaznezhad et al., 2021). The noteworthy
impact it has on the entrepreneurial intents of students is a captivating narrative. In the
contemporary era characterized by extensive digital connectivity, social media has assumed a
prominent role among several pupils (Wanof, 2023). Nevertheless, its influence extends
beyond social ties and also yields a favorable effect on the entrepreneurial inclinations of
students. In the realm of digital devices such as mobile phones and computers, students are
afforded boundless opportunities to explore diverse forms of content that possess the potential
to inspire and instigate entrepreneurial endeavors (Haleem et al., 2022; Suherlan, 2023).
Individuals have the option to subscribe to the social media accounts of accomplished
entrepreneurs who disseminate motivational narratives about their experiences within the realm
of commerce. Individuals can see the development of creative ideas into successful businesses
when they actively engage with a variety of forms of material that is available online. The




cumulative effect of all of these elements is to instill in pupils the belief that they, too, are
capable of achieving great things in their lives. Students can communicate their ideas and
perspectives through the use of various social media platforms. Entrepreneurs have the
opportunity to validate their business ideas by employing various methods such as utilizing
social media platforms like Instagram or Facebook to conduct polls, create posts, or even
establish small online businesses (Troise et al., 2022). A big source of inspiration to continue
working towards the establishment of the business can come from the favorable comments and
support one receives from one's friends and followers.

Furthermore, social media platforms provide a means to establish and foster
connections with fellow entrepreneurs, both within one's local community and on a global scale
(Reuber & Fischer, 2022). By actively participating in online organizations and communities,
students have the opportunity to establish and cultivate vital networks (Fitri Ayuni, 2020).
Individuals have the opportunity to engage in the sharing of ideas, gain insights from the
experiences of others, and potentially secure mentorship from knowledgeable individuals to
facilitate the initiation of their entrepreneurial endeavors. Social media platforms also facilitate
students in comprehending market trends and client preferences. Through the surveillance of
conversations and patterns on social media platforms such as Twitter, Instagram, and TikTok,
individuals might discern potential commercial prospects that were before unconsidered. The
aforementioned factors can contribute to the stimulation of entrepreneurial aspirations by
enhancing comprehension of the demands within an expanding market (Su et al., 2021).
Nevertheless, it is crucial to bear in mind that although social media exerts a notable positive
impact, the attainment of entrepreneurial success is contingent upon factors such as knowledge,
skills, and determination. To harness the advantageous capabilities of social media, students
must integrate them with a complete entrepreneurship curriculum and a proficient
comprehension of business hazards. Therefore, social media serves not only as a means for
individuals to engage and socialize, but also as a valuable resource for inspiration, information,
and connectedness. Consequently, it can aid students in cultivating robust entrepreneurial
aspirations and achieving their ambitions within the realm of business.

So, on this occasion, the author tries to further examine whether the factors of
entrepreneurship education and social media have a significant influence on the entrepreneurial
intention of students in Malang City. To answer these questions and curiosities, we distributed
questionnaires to students who have been selected according to the criteria to gain
understanding to find consistent and valid results. In addition, we try to introduce the Theory
of Planned Behaviour (TPB) and Social Media Use Theory to contribute if there are unique
findings in the field so that pre-existing theories can continue to exist and be developed. In
essence, our main rationale is to provide focus, direction, and framework for research, enable
empirical testing, and contribute to the advancement of knowledge in a particular field, in this
case, entrepreneurship education.

Research Method

This study adopts a quantitative approach because it requires data collection in the form
of numbers and statistics to fulfill scientific standards known as empirical, objective,
measurable, rational, and scientific method characteristics (Igwenagu, 2016). In this study,
entrepreneurship education and social media usage are considered as external factors, while
students' entrepreneurial interest is considered as the variable influenced by these external
factors. The decision to include entrepreneurship education and social media as external
variables in this study is based on specific reasons. The reason is very simple, namely within
the framework of the Theory of Planned Behaviour and Social Media Use Theory, the
entrepreneurial perspective is considered to have the potential to provide valuable insights into
the development of entrepreneurship education and social media utilization, focusing on
enhancing entrepreneurial thinking skills, flexibility, cooperation, digital literacy, and decision-
making in uncertain situations. In addition, Social Media Use Theory also plays a role in




stimulating students' innovation and ability to overcome complex challenges in learning and
daily business practice. The author believes that these two concepts can help students in Malang
City develop an interest in entrepreneurship and achieve success as entrepreneurs.

Thus, students are increasingly aware of a very important aspect of running a business
today, namely the ability to adapt to developments in business concepts and how to deal with
them, such as actively engaging in electronic commerce to improve performance and
competitive advantage. This information can be obtained through understanding two key
concepts as predictors. Furthermore, in the sampling process, a purposive sampling method
was applied with specific criteria, such as gender, class year, and study program, as shown in
Table 1. The next criterion was the location of the student's education, namely Malang City.
This decision was taken because previous research shows that there are still few studies that
have explored the topic of entrepreneurship education and social media utilization by university
students. The key question is whether the unavailability of such research affects students'
interest in becoming entrepreneurs and starting a business as soon as possible. Therefore, to
avoid bias and contribute to expanding knowledge in the field of entrepreneurship as well as
proving that through education, one can develop the critical thinking skills necessary to capture
modern business opportunities and become an entrepreneur, as introduced in the introductory
chapter, this research was deemed necessary.

On the contrary, this study aims to show that an increased understanding of business
through experience and interaction, such as through access to social media, can change
students' way of thinking to be more progressive as they can accumulate a wealth of experience
and knowledge. As a result, they become more flexible in dealing with the conceptualization
process and modern business practices, especially in identifying and exploiting business
opportunities. Therefore, the application of purposive sampling in this study is closely related
to the fact that the main objective is to identify samples that fit the researcher's predetermined
criteria, including undergraduate students from 2019-2022, students who have received
lectures on entrepreneurship, as well as active in entrepreneurship organizations both on and
off campus. This is in line with the author's view that people tend to be more motivated to
pursue a career as an entrepreneur if they already have a good understanding, literacy, and
relevant networks and relations.

This study conducted an online survey using a Likert scale with its unit of analysis, of
university students in Malang City, during the period August to November 2022. Initially, the
authors obtained responses from 121 participants, however, 21 participants did not fulfill the
research requirements and only 100 participants were used as the research sample. Table 1
illustrates a brief overview of the attributes of the participants who participated in this survey.
Please note that the author constructed the form based on a Google spreadsheet and identitied
respondents who participated in the online questionnaire as the primary unit of analysis. As
expected, all respondents who completed this questionnaire fulfilled the research criteria as
university students. Furthermore, the data and hypotheses of this study were analyzed using
the SEM-PLS (Structural Equation Model-Partial Least Squares) statistical method using
SmartPLS 3.2 software. SEM-PLS analysis involves two different categories of relationships,
especially in the outer model which includes evaluation of convergent validity, discriminant
validity, and reliability. In addition, the inner model assessment can be done by analyzing R-
square, and Q-square, and conducting hypothesis testing.
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Figure 1. Research Framework

Table 1. Characteristics of the Respondents

Demographic Frequency Percentage
Universitas Brawijaya 63 63%
Institution Universitas Negeri Malang 10 10%
UMM Malang 11 11%
UIN Malang 10 10%
Etc 6 6%
Total 100 100 %
2019 2 2%
Year Class 2020 32 32%
2021 40 40%
2022 26 26%
Total 100 100%
Male 58 58%
Gender Female 42 42%
Total 100 100 %
17-23 years 92 92%
Age 24-30 years 8 8%
31-37 years 0 0%
>37 years 0 0%
Total 100 100%
Public Administration 11 11%
Subject Business Administration 38 38%
Entrepreneurship 29 29%
Management 10 10%
Economics 6 6%
Accounting 6 6%
Location Malang 100 100 %

Table 1 presents an overview of the attributes of the 100 participants that were chosen
for this study. Out of the total sample, 58 individuals were identified as male, while 42
individuals were identified as female. Regarding the year of university enrollment, the data
indicates that two participants commenced their studies in 2019, while 32 individuals entered
in 2020, 40 in 2021, and 26 in 2022. The participants in this study were drawn from a diverse
range of academic disciplines. Specifically, there were 38 individuals from the business
administration program, 6 individuals from the economics program, 10 individuals from the
management program, 11 individuals from the public administration program, 6 individuals
from the accounting program, and 29 individuals from the entreprencurship program. The
findings of this study indicate that students enrolled in business study programs exhibit higher
levels of entrepreneurial inclinations compared to their counterparts in entrepreneurship




education and digital literacy. The study sample aligns with the research criteria as it includes
100 respondents from campuses situated in Malang City, concerning their campus location.

Result and Discussion
Outer Model

By employing rigorous assessment techniques such as convergent validity assessment,
discriminant validity assessment, and reliability testing, this research undertakes the initial
phase of SEM-PLS analysis, which involves the evaluation of the outer model.
Convergent Validity

The concept that there should be a robust correlation among two or more measures of
constructs (commonly referred to as indicators) is predicated on the assumption that when each
manifest variable associated with an essential construct has a loading factor exceeding 0.70
(Hair et al., 2011), it attests to the authenticity of the reflexive indicator. In Table 2, it is
apparent that all the indicators corresponding to the constructs boast loading factor values
surpassing the 0.70 threshold, thus, unequivocally establishing their validity and concurrent
validity, as corroborated by the findings.
Discriminant Validity

The determination of discriminant validity entails a calculation achieved by dividing
the correlation between constructs by the square root of the Average Variance Extracted
(AVE). This particular evaluation follows the established criteria set forth by Hairet al. (2011),
which stipulate that an instrument can be deemed valid if the square value of its AVE surpasses
the correlation value between the constructs in question. In light of the findings presented in
Table 3, it becomes evident that the model's validity is substantiated.

Table 2. Measurement Model Analysis

Variable Item Factor Cronbach’s  Composite AVE
Loading Alpha Reliability

Entrepreneurship Education Xl1.1 0,799 0,811 0,829 0.667
(X1) X12 0,788
X13 0,770

Social Media (X2) X2.1 0.891 0,872 0,869 0,635
X22 0,862
X23 0,781
X224 0,738
X25 0,711

Student’s Entrepreneurial Y1.1 0.814 0,848 0,822 0.698
Intention (Y1) Y12 0,791
Y13 0,723
Yi4 072

Table 3. Discriminant Validity

Var/Ind X1 X2 Y1
X1.1 0876 0,590 0,409
X1.2 0,859 0476 0,455
X1.3 0877 0432 0,469
X2.1 0577 0,714 0,622
X2.2 0581 0,888 0,665
X2.3 0522 0,712 0,480
X24 0,505 0814 0,633
X2.5 0511 0,796 0,625
Y1.1 0,682 0,669 0,782
Y1.2 0499 0.641 0,818
Y1.3 0474 0578 0,739
Y1.4 0,594 0,686 0,847

Inner Model




In this research, the progression of SEM-PLS analysis is demonstrated through a
comprehensive evaluation of the inner model, which encompasses the examination of critical
parameters such as R-squared values, Q-squared values, and the rigorous testing of hypotheses.
R-Square

The utilization of R-squared serves as a pivotal tool for the quantification of the relative
significance attributed to external constructs vis-a-vis endogenous constructs. The ensuing
presentation in Table 4 furnishes a comprehensive exposition of the R-squared outcomes. In
this specific context, the R-squared value emerges at a noteworthy 0.698, signifying that the
variables associated with entrepreneurship education and social media jointly elucidate a
substantial 69.8% of the variance characterizing students' intentions to embark on their
entrepreneurial endeavors, while other contributing factors collectively account for the
remaining 30.2%. This outcome aligns with the criteria delineated by Hair et al. (2011), which
assert that SEM models can be categorized as moderate to strong if their R-squared (R?) value
surpasses the 0.50 threshold.

Q? Predictive Relevance

Q?, serving as a crucial metric, is harnessed not only to scrutinize the soundness of the
underlying structural model but also to assess its predictive relevance. According to the widely
accepted guideline stipulated by Hair et al. (2011), models are deemed adequately robust and
predictive when the value of Q2 exceeds the threshold of 0. To calculate Q2 the following
formula is applied:

Q’=1-(1-R1%)
Q*=1-(1-0.698)
Q’=1-0,302
Q?=0,698

The computation of Q? yields a notable value of 0.698, signifying its pivotal role in
appraising not only the overall model's performance but also the precision of the parameter
estimates. This practice, as endorsed by Hair et al. (2011), underscores the importance of
scrutinizing the Q value as an indispensable indicator for assessing the model's robustness and
the accuracy of its estimated parameters.

Hypothesis Testing

By the established criteria for hypothesis evaluation outlined by Hair et al. (2011) and
the subsequent study conducted by Ausat & Peirisal (2021), it is posited that a positive
correlation is indicated when the path coefficient surpasses the threshold of 0.1 and is
accompanied by statistical significance, denoted by a P-value lower than 0.05 or a T-value
exceeding 1.96. The findings from the hypothesis testing are comprehensively presented in
Table 5 below for reference and analysis.

Table 4. R-Square Test
No Variable R-Square
1 Y1 0,698

Table 5. Hypothesis Testing Results

Hypothesis Path Coefficient T-Value P-Value Result
X1->Y1 0219 2,427 0,000 Positive Significant
X2->Y1 0,642 6,813 0.005 Positive Significant

Table five above shows that entrepreneurship education has a positive and significant
impact on students' entrepreneurial intentions. This means that the first hypothesis is accepted.
The findings of this study correlate with the results of previous studies that found similar facts
(Atrup et al., 2023). The perspective used in this explanation is the Theory of Planned
Behaviour (TPB), which emphasizes how students' intentions and behaviors related to
entrepreneurship are influenced by certain factors. The following is an explanation of the




principles in TPB and how entrepreneurship education contributes to students' entrepreneurial
intentions.

The first is Attitude (X 1.1). The aforementioned principle under the Theory of Planned
Behaviour (TPB) posits that students who exhibit a favorable disposition toward
entrepreneurship are more inclined to express a heightened intention to actively participate in
entrepreneurial endeavors. The provision of entrepreneurship education equips students with
an enhanced comprehension of the realm of business and entrepreneurship (Yahyaetal.,2023).
Students are educated on several components of entrepreneurship, including business strategy,
risk management, market prospects, and other significant features. In conjunction with the
acquisition of more excellent information, students develop an awareness of the significance
of entrepreneurship in addressing prevailing economic and social obstacles. Within the context
of the Sustainable Development Goals (SDGs), the cultivation of a favorable disposition
towards entrepreneurship, as facilitated by entrepreneurship education, exerts an impact on
students' inclination to participate in entrepreneurial activities (Voda & Florea, 2019). There is
a favorable correlation between students' attitudes and their intention to pursue
entrepreneurship since they perceive it to be an appealing and fulfilling career choice. Hence,
it can be concluded that the provision of entrepreneurship education plays a crucial role in
shaping students' inclination towards engaging in entrepreneurial activities by fostering a
favorable attitude towards entrepreneurship.

Furthermore, Subjective Norms (X1.2). This pertains to an individual's subjective
interpretation of the societal perception of entrepreneurship, as influenced by the opinions and
attitudes of friends, family, and broader social circles. Entrepreneurship education facilitates
the cultivation of a more comprehensive comprehension of the realm of business and
entrepreneurship among students (Cao, 2022). Students acquire knowledge regarding the
significance and advantages of entrepreneurship, along with its potential for fostering great
societal outcomes. Education has a key role in influencing students' attitudes toward the
significance of entrepreneurship as a viable and advantageous career option (Wardana et al_,
2020). It is quite probable that, within the context of an entrepreneurship education program,
students frequently engage in interactions with both their peers and instructors who possess
shared interests in the field of entrepreneurship. This fosters a conducive atmosphere wherein
favorable social norms about entrepreneurship can grow. Students can hold the perception that
entrepreneurship is a practice that is both welcomed and promoted within their immediate
context. Subjective norms in the Theory of Planned Behaviour (TPB) pertain to individuals'
beliefs regarding the level of support or opposition from those they hold close relationships
with, such as family members, friends, or mentors, towards specific conduct, such as engaging
in entrepreneurial activities. Entrepreneurship education has the potential to cultivate
subjective norms that are inclined toward entrepreneurship, hence augmenting students'
inclination to participate in entrepreneurial activities (Sutrisno et al., 2023). Hence, it can be
concluded that the inclusion of entrepreneurship education in academic curricula has a notable
and constructive impact on students' inclination towards entrepreneurship, mostly by fostering
the development of good subjective norms.

Third, Perceived Behavioural Control (X1.3). This pertains to an individual's subjective
assessment of the degree to which they possess agency or capability to engage in
entrepreneurial activities. Entrepreneurship education facilitates the acquisition of
comprehensive knowledge about all facets of business and entrepreneurship among students
(Prastyaningtyas et al., 2023). Students are educated on various essential components such as
company planning, financial management, marketing, and other pertinent facets. Furthermore,
individuals also acquire the requisite practical competencies essential for managing a
corporation. The acquisition of information and abilities instills students with increased self-
assurance when approaching the diverse tasks and problems inherent in the realm of
entrepreneurship (Harahap et al., 2023). Uncertainty frequently acts as a hindrance to
entrepreneurial goals. Many students may experience a sense of uncertainty over their aptitude




for success in the realm of business or the viability of their business concept. The provision of
a well-defined framework, together with the necessary tools and techniques, through
entrepreneurship education can effectively mitigate the inherent uncertainty associated with
the entrepreneurial process (Bae et al., 2014). Perceived behavioral control in the Theory of
Planned Behaviour (TPB) pertains to the degree to which individuals perceive their ability to
exert control over the intended behavior. The provision of entrepreneurship education
empowers students by granting them enhanced agency in acquiring the requisite knowledge,
skills, and support necessary for the successful operation of their business ventures (Sutrisno
et al., 2022; Zen, Rahayu, et al., 2023). Therefore, it can be concluded that the inclusion of
entrepreneurship education in the curriculum has a notable and favorable impact on students'
inclination toward entrepreneurship by enhancing their perception of behavioral control.

As a side note, the logical reason for this first hypothesis study result is that
entrepreneurship education, in addition to being an important source of knowledge and
practical skills, also has a broader impact in shaping positive entrepreneurial attitudes, reducing
the level of uncertainty often associated with entrepreneurship, and creating a supportive social
environment and norms, and all these aspects together play a significant role in shaping strong
entrepreneurial intentions among students.

Furthermore, Table five above also shows that social media has a positive and
significant impact on students' entrepreneurial intentions. This means that the second
hypothesis is accepted. The findings of this study correlate with the results of previous studies
that found similar facts (Gustina et al., 2021). In this context, the explanation will be based on
the Social Media Use Theory perspective that can be used to explain how the active use of
social media by university students can influence their entrepreneurial intention. The following
is an explanation of the five principles that are included in Social Media Use Theory, as well
as how students' use of social media can contribute to their intent to start their businesses.

The first is about Information Use (X2.1). It is widely recognized that social media
platforms offer expedient and extensive access to many sources of knowledge about
entrepreneurship. Students have the opportunity to engage with business accounts, participate
in discussion groups, and access knowledge-sharing platforms that specifically cater to various
areas of entrepreneurship. By engaging in this practice, individuals gain the opportunity to
acquire up-to-date information, insights into prevailing business patterns, in-depth analyses of
real-world scenarios, and pragmatic resources that can significantly influence their
comprehension of the field of entrepreneurship (Dwivedi et al., 2023). Furthermore, the use of
social media provides students with the opportunity to engage in interactions with individuals
from the business sector, including business professionals, entrepreneurs, and the broader
entrepreneurial community. Individuals can inquire, engage in dialogue, and exchange
personal anecdotes with one another. These contacts not only serve to augment students'
knowledge but also establish valuable networks that can assist in their business endeavors.
From the standpoint of Social Media Use Theory, the use of social media platforms to acquire
knowledge about entrepreneurship assumes a pivotal role in influencing and shaping
individuals' intentions toward engaging in entrepreneurial activities. The acquisition of
knowledge via social media platforms has a significant impact on students' comprehension,
engagement, and perspective on the field of entrepreneurship (Azzaakiyyah et al., 2023;
Sivakumar et al., 2023). Therefore, it can be said that social media plays a crucial role in
influencing students' entrepreneurial intention by facilitating the utilization of information.
This, in turn, contributes to their enhanced sense of preparedness and motivation to actively
participate in entrepreneurial activities.

The second is about Social Interaction (X2.2). The second factor pertains to
engagement within the entrepreneurial community. Social media platforms facilitate the
establishment of a wide-ranging and inclusive entrepreneurial network among students. Using
participation in discussion groups, forums, or interest-sharing groups centered around
entrepreneurship, students are afforded the chance to actively partake in dialogues, exchange




personal experiences, and share innovative concepts with other members of the community
(Onyema et al., 2019). This form of connection enhances the perception of ownership over
entrepreneurial concepts and augments the drive to engage in proactive measures.
Undoubtedly, social media platforms also offer avenues for engaging with accomplished
entrepreneurs or business professionals who can serve as virtual mentors (Ferine et al., 2023;
Subagja et al., 2022). Students can engage with, establish communication with, or seek
clarification from them. This provides an opportunity for individuals to acquire essential
information, perspectives, and direction that can contribute to their growth as entrepreneurs.
According to the framework of Social Media Use Theory, the utilization of social media
platforms has a substantial role in fostering students' entreprencurial aspirations through
facilitating social interactions. These connections foster the development of social support
networks, enable the flow of information and expertise, and enhance individuals' drive to
engage in entrepreneurial activities. Hence, it can be argued that social media has a notable and
constructive impact on the development of students' entrepreneurial inclination, as evidenced
by the presence of social interaction indicators.

The third is about Motivation and Support (X2.3). The reasoning behind this
observation suggests that students can draw motivation from the achievements of
businesspeople through the use of social media as a platform. One can track the trajectory of
successful entrepreneurs and derive advantages from their entrepreneurial endeavors. These
success stories serve as a potent source of motivation for students, inspiring them to aspire to
comparable achievements by emulating the strategies and paths taken by these entrepreneurs.
Social media platforms facilitate the establishment of an extensive social network (Ausat, 2023;
Azzaakiyyah, 2023). Students have the option to seek assistance from individuals inside their
social network, such as friends, family, or members of their community who possess a similar
passion for entrepreneurship (Said Ahmad et al., 2023). Social support can manifest itself in
several means, such as providing moral encouragement, offering counsel, or even extending
financial assistance to facilitate the initiation of a business venture (Sutrisno, 2023). From the
standpoint of Social Media Use Theory, the influence of social media in changing students'
entrepreneurial intents is contingent upon the incentive and support they receive from these
platforms. Social media catalyzes inspiration and motivation, while also offering valuable
social networks and tools that contribute to the development and preparedness of individuals
for entrepreneurial endeavors (Park et al., 2017). Hence, it can be said that social media exerts
anotable and constructive impact on the entrepreneurial inclination of students, mostly through
the facilitation of motivation and support indicators.

Furthermore, regarding Influence and Role Models (X2.4). Social media provides easy
and quick access to various types of information related to entrepreneurship. Students can
follow accounts, pages, or groups that focus on entrepreneurial topics. This information
includes business trends, planning tips, marketing strategies, and the latest developments in a
particular industry (Sudirjo, 2023). This easily accessible information influences students'
understanding and knowledge of entrepreneurship, which in turn strengthens their intention.
Another logical reason we are well aware of when talking about the role model contribution is
that entrepreneurs who are active on social media can act as virtual mentors for students.
Students can contact them, ask questions, and seek advice or guidance. This kind of mentor-
mentee relationship allows students to gain valuable insights and guidance needed to start and
grow their businesses. From the perspective of Social Media Use Theory, the influence and
role models offered by social media play a key role in shaping students' entrepreneurial
intentions. Social media not only provides information and inspiration but also creates
interactions that allow users to adopt roles as learners, followers, mentors, collaborators, and
members of the entrepreneurial community (Kumar & Nanda, 2022). All of these together
contribute positively to shaping strong entrepreneurial intentions among students.

Finally, regarding Normative Influence (X2.5). A possible condition to explain this
finding is that social media creates an environment where students can connect with their peers




who also have an interest in entrepreneurship. When they see their peers actively talking about
entrepreneurial plans, sharing experiences, or following the steps towards entrepreneurship,
this can provide positive pressure to join in. Students tend to follow emerging trends among
their peer group, so the normative influence of their peers can increase entrepreneurial intention
(Satriadi et al., 2022). From the perspective of Social Media Use Theory. normative influence
influenced by social media can make a significant contribution to students' entrepreneurial
intentions. Positive norms obtained from peers, family, authoritative figures, and
entrepreneurial communities on social media can shape the perception that entrepreneurship is
a choice that is valued and recognized by their social environment (Schmutzler et al., 2019).
As a result, students are more likely to have positive intentions to pursue an entrepreneurial
career and strive to achieve success in the business world.

Students' aspirations to start their businesses can be significantly shaped and
strengthened through the use of social media. Students' motivation to pursue a career in
entrepreneurship might be influenced by the ecosystem that is created by social media, which
contains good tools and influencers. There are a variety of social media platforms that can be
utilized as a platform for the dissemination of knowledge concerning various areas of
entrepreneurship. This can include the sharing of success stories, information regarding current
business trends, as well as thorough advice in a practical setting. Students have access to a
wellspring of inspiration in the form of successtul businesses that are highlighted on these
online platforms. As a direct consequence of this, students are more likely to consider
entrepreneurship as a career path that is both possible and exciting. Platforms for social media
can also serve as tools for supporting the building of social networks, facilitating contact with
those who share similar interests, and facilitating the search for potential business partners and
mentors. [ndividuals' perceptions and attitudes regarding self-employment can be significantly
influenced by positive normative impacts on social media, which may ultimately cause
individuals to consider self-employment as a desired and esteemed professional option.
Moreover, social media serves as an educational platform that provides users with access to a
wide range of resources, including publications, online courses, and advice on
entrepreneurship. This program facilitates the acquisition of knowledge and skills necessary
for students to initiate their entrepreneurial ventures. Social media serves as a multifaceted tool
that not only facilitates communication but also fosters a supportive environment for aspiring
student entrepreneurs. It offers a range of resources including information, inspiration,
networking opportunities, normative influence, and avenues for learning.

Conclusion

Based on the aforementioned exposition, one may deduce that the provision of
entrepreneurship education yields a favorable and noteworthy influence on the entrepreneurial
aspirations of students. This phenomenon is manifested by the cultivation of a favorable
disposition towards entreprencurship (Attitude), the establishment of encouraging subjective
standards (Subjective standards), and the augmentation of perceived behavioral control
(Perceived Behavioural Control). Entrepreneurship education equips students with the
knowledge, competencies, and resources necessary to contemplate self-employment as a viable
career path, fostering their self-assurance in managing their enterprises. In addition, it is worth
noting that social media platforms have a noteworthy and constructive influence on the
entrepreneurial aspirations of students. This phenomenon is manifested through five key ideas
within the framework of Social Media Use Theory, specifically information utilization, social
interaction, motivation and support, influence and role modeling, and normative influence.
Social media platforms allow individuals the opportunity to acquire knowledge about
entrepreneurship, foster engagement with the entrepreneurial community, provide
encouragement and assistance, and present aspirational figures to emulate and shape societal
attitudes in favor of entrepreneurial endeavors. Therefore, social media functions as an




ecosystem that facilitates the development and reinforcement of students' entrepreneurial
intentions.

Recommendation

There is a pressing need to augment entrepreneurship education within higher education
curricula and expand its integration across various disciplines. Additionally, students would
greatly benefit from the guidance and motivation provided by accomplished entrepreneurs,
facilitated through social media platforms and virtual mentorship programs. Furthermore,
fostering opportunities for students to engage with the entrepreneurial community through
active participation in discussion groups on social media platforms is crucial. Collaboration
between educational institutions and governments is crucial in fostering a conducive
atmosphere for entreprencurial endeavors. This can be achieved through the implementation of
laws that incentivize and provide assistance to aspiring entrepreneurs. Furthermore, students
must be provided with increased access to Internet materials about the field of
entrepreneurship. By implementing these strategies, it is possible to enhance the
entrepreneurial intentions of students, making a significant contribution to both economic
growth and societal innovation.

Acknowledgment

In conclusion, I would like to extend my sincere appreciation to all the readers who have
diligently and contemplatively devoted their valuable time to delve into the research findings
that the author has presented. The author's presentation of material is expected to serve as both
an engaging read and a valuable source of knowledge, potentially inspiring all readers. I would
like to take this moment to extend my appreciation for your commitment and excitement in
delving into this subject matter.

References

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Processes,50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Alif Fianto, A. Y., Asiyah, S., & Rinuastuti, B. H. (2020). The Role of Entrepreneurship
Education in a Disruptive Age. JMM UNRAM - Master of Management Journal, 92),
149-160. https://doi.org/10.29303/jmm.v9i2.529

Atrup, A_, Diawati, P., Syamsuri, S., Pramono, S. A_, & Ausat, A. M. A. (2023). The Effect of
Entrepreneurship Education and Creativity on Students’ Entrepreneurial Intention : The
Perspective of Effectuation and Cognitive Flexibility Theory. Jurnal Kependidikan, 9(2).
https://doi.org/https://doi.org/10.33394/jk .v9i2.7822

Ausat, A. M. A.(2023). The Role of Social Media in Shaping Public Opinion and Its Influence
on Economic Decisions. Technology and Society Perspectives (TACIT), 1(1), 35-44.
https://journal literasisainsnusantara.com/index.php/tacit/article/view/37

Ausat, A. M. A, & Peirisal, T. (2021). Determinants of E-commerce Adoption on Business
Performance : A Study of MSMESs in Malang City , Indonesia. Journal On Optimizations
Of Systems At Industries, 20(2), 104-114. https://doi.org/10.25077/josi.v20.n2.p104-
114.2021

Azzaakiyyah, H. K. (2023). The Impact of Social Media Use on Social Interaction in
Contemporary Society. Technology and Society Perspectives (TACIT), I(1), 1-9.
https://journal literasisainsnusantara.com/index.php/tacit/article/view/33

Azzaakiyyah, H. K., Wanof, M. L., Suherlan, S., & Fitri, W. §. (2023). Business Philosophy
Education and Improving Critical Thinking Skills of Business Students. Journal of
Contemporary  Administration — and  Management  (ADMAN), I(1), 1-4.
https://doi.org/10.61100/adman.v1il.l




Bae,T.J.,Qian,S_,Miao, C., & Fiet,J. 0. (2014). The Relationship between Entrepreneurship
Education and Entrepreneurial Intentions: A Meta—Analytic Review. Entrepreneurship
Theory and Practice, 38(2), 217-254. https://doi.org/10.111 1/etap.12095

Barrera-Verdugo, G., & Villarroel-Villarroel, A. (2022). Evaluating the relationship between
social media use frequency and entrepreneurial perceptions and attitudes among students.
Helivon, 8(4), e09214. https://doi.org/10.1016/j.heliyon.2022.e09214

Block,J. H.,Halberstadt, J., Hogsdal, N, Kuckertz, A., Kuckertz, A ., & Neergaard, H. (2023).
Progress in Entrepreneurship Education and Training (J. H. Block, J. Halberstadt, N.
Hégsdal, A. Kuckertz, & H. Neergaard, Eds.; Ist ed.). Springer International Publishing.
https://doi.org/10.1007/978-3-031-28559-2

Boldureanu, G., lonescu, A. M., Bercu, A.-M., Bedrule-Grigoruta, M. V., & Boldureanu, D.
(2020). Entrepreneurship Education through Successful Entrepreneurial Models in Higher
Education Institutions. Sustainability, 12(3), 1-33_ https://doi.org/10.3390/sul2031267

Cao, 1. (2022). Exploration on the Cultivation of Undergraduates’ Entrepreneurship Ability
from the Perspective of Mental Health Education. Journal of Healthcare Engineering,
2022, 1-9. https://doi.org/10.1155/2022/9668220

Dalimunthe, M. H., & Nawawi,Z. M. (2022). The Effect of Social Media Use and Self Efficacy
on Entrepreneurial Interest in Students (Case Study of North Sumatra State Islamic
University). Jurnal Ilmiah Ilmu  Manajemen  Magister, 1(2), 106-114.
http://openjournal.unpam ac.id/index.php/JIIM/article/view/21707

Dhaliwal, A. (2016). Role Of Entrepreneurship In Economic Development. International
Journal  of  Scientific  Research and  Management, 4(6), 4262-4269.
https://doi.org/10.18535/ijsrm/v4i6.08

Dwivedi, Y. K., Kshetri, N., Hughes, L., Slade, E. L., Jeyaraj, A., Kar, A. K., Baabdullah, A.
M., Koohang, A.,Raghavan, V., Ahuja, M., Albanna, H., Albashrawi, M. A., Al-Busaidi,
A_S_, Balakrishnan, I, Barlette, Y., Basu, S., Bose, 1., Brooks, L., Buhalis, D_, ... Wright,
R. (2023). “So what if ChatGPT wrote it?” Multidisciplinary perspectives on
opportunities, challenges and implications of generative conversational Al for research,
practice and policy. International Journal of Information Management, 71, 102642.
https://doi.org/10.1016/j.ijinfomgt.2023.102642

Ferine, K. F., Ausat, A. M. A, Gadzali, S. S., Marleni, & Sari, D. M. (2023). The Impact of
Social Media on Consumer Behavior. Communnity Development Journal: Jurnal
Pendidikan Masyarakat, 4(1), 843847 https://doi.org/10.31004/cd]j.v4i1.12567

Fitri Ayuni, R. (2020). Bringing Virtual Communities into a Marketing Strategy to Create
Purchase Intentions in the Social Media Era. Journal of Indonesian Economy and
Business, 35(2), 112. https://doi.org/10.22146/jieb.53261

Gadzali, S. S., Harahap, M. A. K., Tarigan, 1. M., Nasution, A. A., & Ausat, A. M. A. (2023).
Women’s Entrepreneurship: An Examination of Government Support and the Role of
Knowledge Skills. Community Development Journal: Jurnal Pengabdian Masyarakat,
4(1),713-717. https://doi.org/10.31004/cdj.v4i1.12464

Gustina, M., Sumiati, A. S., & Mardi. (2021). The Effect of the Use of Social Media and the
Family Environment on Interest on Entrepreneurship on Students of the Faculty of
Economics, Jakarta State University. Jurnal Ekonomi & Pendidikan, 18(2), 133-151.
https://doi.org/10.21831/jep.v18i2.41027

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2011). An assessment of the use of
partial least squares structural equation modeling in marketing research. Journal of the
Academy of Marketing Science, 40(3), 414-433. https://doi.org/10.1007/S11747-011-
0261-6

Haleem, A., Javaid, M., Qadri, M. A., & Suman, R. (2022). Understanding the role of digital

technologies in education: A review. Sustainable Operations and Computers, 3,275-285.
https://doi.org/10.1016/j.susoc.2022.05.004




Harahap, M. A. K., Ausat, A. M. A_, Sutrisno, S_, Suherlan, S., & Azzaakiyyah, H. K. (2023).
Analyse the Role of Family in Entrepreneurship Education: Effective Support and
Assistance. Journal on Education, 5(4), 14563-14570.
https://doi.org/10.31004/joe.v5i4.2510

Hariyani, R., & Wibowo, A. (2020). The Effect of Social Media Utilisation, Motivation and
Business Knowledge on Entrepreneurial Interest. SEMINAR NASIONAL Dinamika
Informatika 2020 Universitas PGRI Yogyakarta, 4(1), 112-118.
https://prosiding.senadi.upy.ac.id/index.php/senadi/article/view/137

Hassan,H. M. K., Igel, B., & Shamsuddoha, M. (2022). Entrepreneurship Education and Social
Entreprencurial Intentions: The Mediating Effects of Entrepreneurial Social Network.
Frontiers in Psychology, 13, 1-12. https://doi.org/10.3389/fpsyg.2022 860273

Hermansyah, A. M. S. (2023). The Effect of Dividend Policy on Corporate Financial
Performance. Journal of Contemporary Administration and Management (ADMAN ), 1(1),
5-8. https://doi.org/10.61100/adman.v1il .2

Hynes, B., & Richardson, 1. (2007). Entrepreneurship education. Education + Training,
49(8/9), 732744, https://doi.org/10.1108/00400910710834120

lgwenagu, C. (2016). Fundamentals of Research Methodology and Data Collection. LAP
Lambert Academic Publishing. https://www.researchgate .net/publication/303381524

Kantis, H., Federico, J., & Rapoport, E. (2004). The Dark Side of Entrepreneurship Education:
A Study of Entrepreneurial Intention among University Students. Journal of Small
Business and Enterprise Development, 11(4),418-429.

Kapoor, K. K., Tamilmani, K., Rana, N. P_, Patil, P., Dwivedi, Y. K., & Nerur, S. (2018).
Advances in Social Media Research: Past, Present and Future. Information Systems
Frontiers, 20(3), 531-558. https://doi.org/10.1007/s10796-017-9810-y

Kritikos, A. (2014). Entrepreneurs and their impact on jobs and economic growth. /ZA World
of Labor, 5, 1-10. https://doi.org/10.15185/izawol .8

Kumar, V., & Nanda, P. (2022). Social Media as a Learning Tool: A Perspective on Formal
and Informal Learning. International Journal of Educational Reform, 4, 1-26.
https://doi.org/10.1177/10567879221094303

Kumara, B. (2020). Analysis of Factors Affecting Entrepreneurial Interest Using Social Media.
Jurnal Manajemen Dan Bisnis Indonesia, 6(1), 52-56.
https://doi.org/10.32528/jmbi.v6i1.3533

Lifan, F., & Fayolle, A.(2015). The Impact of Entrepreneurship Education on Entrepreneurial
Intentions and Mindset: A Comparative Study of Engineering and Business Students.
Journal of Entrepreneurship Education, 18(2), 137-152.

Onyema, E. M., Deborah, E. C., Alsayed, A.O., Naveed, Q. N., & Sanober, S. (2019). Online
Discussion Forum as a Tool for Interactive Learning and Communication. /nternational
Journal of Recent Technology and Engineering (IJRTE), 8(4), 4852-4868.
https://doi.org/10.35940/ijrte .D8062.118419

Park, J., Sung, C., & Im, I. (2017). Does Social Media Use Influence Entrepreneurial
Opportunity? A Review of its Moderating Role. Sustainability, 9(9), 1593.
https://doi.org/10.3390/5u9091593

Prastyaningtyas, E. W., Sutrisno, S., Soeprajitno, E. D., Ausat, A. M. A., & Suherlan, S. (2023).
Analysing the Role of Mentors in Entrepreneurship Education: Effective Support and
Assistance. Journal on Education, 5(4), 14571-14577.
https://doi.org/10.31004/joe.v5i4.2511

Ratten, V., & Usmanij, P. (2021). Entrepreneurship education: Time for a change in research
direction? The International Journal of Management Education, 19(1), 100367.
https://doi.org/10.1016/1.ijme.2020.100367

Raza, S. A., & Ramzan, M. (2018). The Impact of Entrepreneurship Education on
Entrepreneurial Intentions of University Students: A Study from Pakistan. International
Journal of Economics, Comnierce and Management, 6(5), 196-207.




Reuber, A. R., & Fischer, E. (2022). Relying on the engagement of others: A review of the
governance choices facing social media platform start-ups. International Small Business
Journal: Researching Entrepreneurship, 40(1), 3-22.
https://doi.org/10.1177/02662426211050509

Said Ahmad, Muh. L., Idrus, M. L., & Rijal, S. (2023). The Role of Education in Fostering
Entrepreneurial Spirit in the Young Generation. Journal of Contemporary Administration
and Management (ADMAN), 1(2), 93-100. https://doi.org/10.61100/adman.v1i2 .28

Salamah, S. N. (2023). Financial Management Strategies to Improve Business Performance.
Journal of Contemporary Administration and Management (ADMAN), 1(1), 9-12.
https://doi.org/10.61100/adman.v1il.3

Satriadi, S., Almaududi Ausat, A. M., Heryadi, D. Y., Widjaja, W., & Sari, A. R. (2022).
Determinants of Entrepreneurial Intention: A Study on Indonesian Students. BISNIS &
BIROKRASI:  Jurnal Ilmu  Administrasi Dan Organisasi, 29(3), 151-165.
https://doi.org/10.20476/ibb.v29i3.1323

Schmutzler, J., Andonova, V., & Diaz-Serrano, L. (2019). How Context Shapes
Entreprencurial Self-Efficacy as a Driver of Entreprencurial Intentions: A Multilevel
Approach.  Entrepreneurship  Theory  and  Practice,  43(5),  880-920.
https://doi.org/10.1177/1042258717753142

Shahbaznezhad, H., Dolan, R., & Rashidirad, M. (2021). The Role of Social Media Content
Format and Platform in Users” Engagement Behavior. Journal of Interactive Marketing,
53, 47-65. https://doi.org/10.1016/j.intmar.2020.05.001

Sivakumar, A., Jayasingh, S., & Shaik, S. (2023). Social Media Influence on Students’
Knowledge Sharing and Learning: An Empirical Study. Education Sciences, 13(7),745.
https://doi.org/10.3390/educscil 3070745

Su,Y., Zhu,Z., Chen, J, Jin, Y., Wang, T., Lin, C-L., & Xu, D. (2021). Factors Influencing
Entrepreneurial Intention of University Students in China: Integrating the Perceived
University Support and Theory of Planned Behavior. Sustainability, 13(8), 4519.
https://doi.org/10.3390/sul3084519

Subagja, A.D., Ausat, A. M. A_, & Suherlan. (2022). The Role of Social Media Utilization and
Innovativeness on SMEs Performance. Jurnal IPTEK-KOM (Jurnal llmu Pengetahuan
Dan Teknologi Komunikasi), 24(2), 85-102.
https://doi.org/https://doi.org/10.17933/iptekkom.24.2.2022 .85-102

Sudirjo, F. (2023). Marketing Strategy in Improving Product Competitiveness in the Global
Market. Journal of Contemporary Administration and Management (ADMAN), 1(2), 63—
69. https://doi.org/10.61100/adman.v1i2.24

Suherlan, S. (2023). Digital Technology Transformation in Enhancing Public Participation in
Democratic Processes. Technology and Society Perspectives (TACIT), 1(1), 10-17.
https://journal literasisainsnusantara.com/index.php/tacit/article/view/34

Sukenti, S. (2023). Financial Management Concepts: A Review. Journal of Contemporary
Administration and Management (ADMAN), 1(1), 13-16.
https://doi.org/10.61100/adman.v1il.4

Sutrisno, Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning
Women Entrepreneurs in Small and Medium Enterprises in Indonesia — Food & Beverage
Sector. Enrichment : Journal of  Management, 12(5), 3873-3881.
https://doi.org/10.35335/enrichment.v12i5.964

Sutrisno, S. (2023). Changes in Media Consumption Patterns and their Implications for
People’s Cultural Identity. Technology and Society Perspectives (TACIT), 1(1), 18-25.
https://journal literasisainsnusantara.com/index.php/tacit/article/view/31

Sutrisno, S., Kuraesin, A. D., Siminto, S., Irawansyah, L., & Ausat, A. M. A. (2023). The Role
of Information Technology in Driving Innovation and Entrepreneurial Business Growth.
Jurnal Minfo Polgan, 12(2), 586-597.
https://doi.org/https://doi.org/10.33395/jmp.v12i2.12463




Troise, C., Dana, L. P., Tani, M., & Lee, K. Y. (2022). Social media and entrepreneurship:
exploring the impact of social media use of start-ups on their entrepreneurial orientation
and opportunities. Journal of Small Business and Enterprise Development,29(1), 47-73.
https://doi.org/10.1108/JSBED-01-2021-0041

Valkenburg, P. M., Peter, J., & Walther, J. B. (2016). Media Effects: Theory and Research.
Annual Review of Psychology, 67(1), 315-338. https://doi.org/10.1146/annurev-psych-
122414-033608

van der Zwan, P_, Thurik, R., & Grilo, [. (2010). Entrepreneurship Education: A Meta-analysis
of Impact Studies and the Role of Universities. Industrial and Corporate Change, 19(6),
1817-1844.

Voda, A., & Florea, N. (2019). Impact of Personality Traits and Entrepreneurship Education
on Entrepreneurial Intentions of Business and Engineering Students. Sustainability, 11{(4),
1192. https://doi.org/10.3390/sul 1041192

Wanof, M. 1. (2023). Digital Technology Innovation in Improving Financial Access for Low-
Income Communities. Technology and Society Perspectives (TACIT), 1(1), 26-34.
https://journal literasisainsnusantara.com/index.php/tacit/article/view/35

Wardana, L. W., Narmaditya, B. S., Wibowo, A., Mahendra, A. M., Wibowo, N. A., Harwida,
G., & Rohman, A. N. (2020). The impact of entrepreneurship education and students’
entrepreneurial mindset: the mediating role of attitude and self-efficacy. Heliyon, 6(9),
e04922_ https://doi.org/10.1016/j.helivon.2020.04922

Yahya, Muh., Isma, A., Alisyahbana, A. N. Q. A., & Abu, I. (2023). Contributions of
Innovation and Entrepreneurship Education to Entrepreneurial Intention with
Entrepreneurial Motivation as an Intervening Variable in Vocational High School
Students.  Pinisi  Journal of  Entrepreneurship  Review, 1(1), 42-53.
https://journal.unm.ac.id/index.php/PJER/article/view/49

Zen, A, Kusumastuti, R., Metris, D_, Gadzali, S. S_, & Ausat, A. M. A. (2023). Implications
of Entrepreneurship Education as a Field of Study for Advancing Research and Practice.
Journal on Education, 5(4), 11441-11453. https://doi.org/10.31004/joe.v5i4.2091

Zen, A., Rahayu, P. P., Mutoffar, M. M., Astutik, W. S., & Ausat, A. M. A. (2023).
Entrepreneurship in Existentialism Philosophy: Examining Life and Business. Innovative:
Journal of Social Science Research, 3(2), 2230-2240.
https://doi.org/https://doi.org/10.31004/innovative.v3i2.431




The Effect of Entrepreneurship Education and Social Media
on Student's Entrepreneurial Intention: The Perspective of
Theory of Planned Behaviour and Social Media Use Theory

ORIGINALITY REPORT

20, 17« 9 2

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

e-journal.undikma.ac.id

Internet Source

/%

=)

journal.unj.ac.id

Internet Source

(K

e

jurnal.narotama.ac.id

Internet Source

(K

-~

www.researchgate.net

Internet Source

(K

library2.smu.ca

Internet S¥)urce <1 %
jurnal.kominfo.qgo.id

H {nternetSource g <1 %
Submitted to Glasgow Caledonian Universit

Student Paper g y <1 %

n "Entrepreneurship Education and Research in <1 o

0

the Middle East and North Africa (MENA)",



Springer Science and Business Media LLC,

2018

Publication

B e <Tw
e bogan.ac.c <Tw
ikidobetaathagal <Tw
E <1
x]\:(\e/r\:]\géj;)ljrrc?al.polgan.ac.id <1 o
cntreprenershipn, Springer scence and < 1%
Business Media LLC, 2020
Publication
iz?ﬂmi’gred to University of Birmingham <1 o
L e sou o <Tw
ppenaccessals.com <Tw
m\a/vm\giﬁcce)rtanddev.org <1 o




"Advances on Intelligent Computing and Data <1 o
Science", Springer Science and Business ’
Media LLC, 2023
Publication
eber.uek.krakow.pl

Internet Source p <1 %
en.wikipedia.or

Internet Sourr)ce g <1 %

Annisa Mardatillah, Rosmayani, Rendi <1

R : %
Prayuda. "Sustainability of Business Strategy
Based on Indigenous Product Creativity in the
Weaving Industry of Palm Oil Waste in Riau,
Indonesia", International Journal of
Sustainable Development and Planning, 2023
Publication
Submitted to Fr Gabriel Richard High School

Student Paper g <1 %

Submitted to Imperigl Follege of Science, <1 0%
Technology and Medicine
Student Paper

Sut.)mltt.ed to Sogthgrn New Hfampshlre <1 o
University - Continuing Education
Student Paper
Submitted to University of Essex

Student Paper y <1 %

&
~N

Submitted to University of California Riverside



Student Paper

<1%

Submitted to University of Northampton

Student Paper y p <1 %
repository.uin-malang.ac.id

Inteﬁwet Sourcey g <1 %

SSerr.ro <1 )
Internet Source %0
Li Wang, Longwei Wang, Min Zhang.

- <l
"Contract-Based Knowledge Protection and
Cooperation Performance: The Effects of
Technological Turbulence and Legal System
Completeness", British Journal of
Management, 2021
Publication
Meqgbel M. Aliedan, Ibrahim A. Elshaer,

- <l
Mansour A. Alyahya, Abu Elnasr E. Sobaih.

"Influences of University Education Support
on Entrepreneurship Orientation and
Entrepreneurship Intention: Application of
Theory of Planned Behavior", Sustainability,
2022
Publication
Wejdan Alakaleek, Yousra Harb, Ayman Abdo <1 o

Harb, Amer Al shishany. "The impact of
entrepreneurship education: A study of



entrepreneurial outcomes", The International
Journal of Management Education, 2023

Publication

regepe.orqg.br

Inte?netEource g <1 %
repository.ubharajaya.ac.id

InteE]etSourcl;y J y <1 %

Shihao Chen, Qiangian Zhang, Qun Zhao, <1 o
Huiru Deng, Yu-Sheng Su. "Influencing ’
Factors of University Relocation on College
Students’ Intention to Engage in Local
Entrepreneurship and Employment", Frontiers
in Psychology, 2021
Publication
dataimportexport.wordpress.com

Internet Sourr)ce p p <1 %
journal.literasisainsnusantara.com

%nternet Source <1 %
jurnal.univpgri-palembang.ac.id

{nternet Source pg p g <1 %

enerbit.uthm.edu.m

IFr?ternet Source y <1 %
www?2.llu.lv

Internet Source <1 %

Aurora A. C. Teixeira, Rosa Portela Forte. <1 o

0

"Prior education and entrepreneurial



intentions: the differential impact of a wide
range of fields of study", Review of
Managerial Science, 2015

Publication

Cong Doanh Duong. "Exploring the link <1 o
between entrepreneurship education and ’
entrepreneurial intentions: the moderating
role of educational fields", Education +
Training, 2021
Publication

Dirk Dohse, Sascha G. Walter. "Knowledge <1

- : %
context and entrepreneurial intentions
among students", Small Business Economics,
2011
Publication
Girish Nair. "The food we waste: antecedents <1
: %
of food wastage management behaviour"”,
International Journal of Social Economics,
2021
Publication
Mandy Siew Chen Sim, Joshua Edward <1 o

Galloway, Hazel Melanie Ramos, Michael
James Mustafa. "University’s support for
entrepreneurship and entrepreneurial
intention: the mediating role of
entrepreneurial climate”, Journal of
Entrepreneurship in Emerging Economies,
2021

Publication



Md. Islam, Abla Bokhari, Turki Abalala. <1 o
"Perceptions to Start up Business as a Career ’
Choice among Saudi Female Higher Education
Students", Societies, 2018
Publication

Nor Hafiza Othman, Zaminor Zamzamir <1 o
Zamzamin, Nor Asma Ahmad. "Impact of ’
Entrepreneurship Education on
Entrepreneurial Emotions among University
Students", International Journal of Learning,

Teaching and Educational Research, 2023
Publication

Pushkar Dubey, Kailash Kumar Sahu. <1 o
"Examining the effects of demographic, social ’
and environmental factors on entrepreneurial
intention”, Management Matters, 2022
Publication

Xabi Cathala, Calvin Moorley. "Diffusion of <1 o
social media in nursing education: A scoping ’
review", Nurse Education Today, 2023
Publication
internal-journal.frontiersin.or

Internet Souche g <1 %
journal.iaingorontalo.ac.id

{nternet Source g <1 %
jultika.oulu.fi

%nternet Source <1 %




un
B

peer.asee.org

Internet Source

<1%

ress.um.si

IEternetSource <1 %
test.jemi.edu.pl

Interne£Source p <1 %
text-id.123dok.com

Internet Source <1 %
www.abacademies.or

Internet Source g <1 %
www.academic-conferences.or

Internet Source g <1 %
www.diva-portal.or

E Internet Source p g <1 %
www.econstor.eu

Internet Source <1 %
www.emerald.com

Internet Source <1 %

www.oecd-ilibrary.org <1
Internet Source %
www.scilit.net

Internet Source <1 %

Abu Muna Almaududi Ausat, Riko Mersandro <1

%

Permana, Filda Angellia, Agus Dedi Subagja,



Wahyuni Sri Astutik. "Utilisation of Social
Media in Market Research and Business
Decision Analysis", Jurnal Minfo Polgan, 2023

Publication

Arunkumar Sivakumar, Sudarsan Jayasingh,
Shahenaz Shaik. "Social Media Influence on
Students’ Knowledge Sharing and Learning:
An Empirical Study", Education Sciences, 2023

Publication

<1%

Alina Sawy, Dieter Bogenhold. "Dark, darker,
social media: dark side experiences, identity
protection, and preventive strategies of micro
entrepreneurs on social media", Journal of
Research in Marketing and Entrepreneurship,
2022

Publication

<1%

Nanang Suryadi, Rila Anggraeni. "Can
Entrepreneurship Education and Personality
Encourage Students to Become
Entrepreneurs?”, Journal of The Community
Development in Asia, 2023

Publication

<1%

Vidhya Shanmugam, V. Gowrishankkar, S. Sibi,
Sudha Maheswari T. et al. "chapter 8 Role of
Social Media on Government Initiatives
Towards Human Resource Development", IGI
Global, 2023

Publication

<1%




" Zuzana Dvorakova, Ilona Polents. "Chapter 19 <1
: : . %
Entrepreneurship Education and Digital
Literacy as Element of Innovative Learning",
Springer Science and Business Media LLC,
2021

Publication

Exclude quotes Off Exclude matches Off
Exclude bibliography On



